
Launch of The Cradle (Africa) offers best of breed integrated marketing across 
the African continent. 
 
To meet the growing demand for first class brand and marketing services across 
Africa, a new initiative - The Cradle - has been launched. It offers best of breed 
marketing services, fully integrated, with an on the ground presence in 52 African 
countries.
 
Announcing the launch of the Cradle, respected industry figure and founder 
chairman of The Jupiter Drawing Room and The Cradle, Graham Warsop said, “It’s 
uncontested that brands face major opportunities across the African continent. The 
question they face is how best to seize those opportunities?”.
 
A solution, he suggests, lies in The Cradle (Africa), a partnership of seven best of 
breed companies in the WPP firmament that have forged an alliance to jointly develop 
new initiatives and service major brands across the African continent.
 
“The Cradle name recognizes a fact that any self respecting paleontologist will 
confirm; Africa is the birthplace of civilization, the cradle of humankind, the place 
where man first learned to dream,” says Warsop.
 
“Today, seven leading complementary marketing services companies have a dream 
of their own - to offer a range of best of breed marketing services – from research 
to strategic insight, from media relations to public relations, from branding, design 
and advertising (with a strong focus on mobile and its impact on buying behavior) to 
shopper marketing.”
 
“Or, as we like to say, an integrated range of solutions that extends from brand 
conception to consumption.”
 
The range of key marketing services (in alphabetical order) and the best of breed 
WPP partners providing them are: consumer insight - Added Value, custom market 
research – TNS, integrated communications – The Jupiter Drawing Room & Partners 
(Africa) – media investment management –Group M, point of purchase marketing 
– Smollan, public relations and public affairs Burson-Marsteller Africa and shopper 
marketing services – Barrows.



 
According to Warsop a number of The Cradle’s features are noteworthy:

1. A “higher form of Integration.”
 
“A great deal of attention has been focused on how best to integrate advertising 
disciplines in the brand, design, traditional and digital spaces.  But, historically, 
broader marketing disciplines have been bolted together or asked by clients to 
collaborate, with varying degrees of success.  Achieving synergy in the advertising 
disciplines is the first level of integration.  Achieving it in the marketing disciplines is 
the next. It’s a ‘higher form of integration’,” says Warsop.
 
“All The Cradle members are committed to working together to find the optimal 
solution to the task at hand.  It is not forced collaboration, it is actively sought 
on-going partnering by best of breed partners. One could call it “sustainable 
collaboration,” adds Warsop.
 
 “The senior executives from each of the companies have spent many hours around 
the table together discussing and interrogating the model.  We are satisfied that the 
result is a unique and highly attractive offering to larger clients
that need strong integration of marketing disciplines, not just advertising disciplines,” 
says Robyn de Villiers, CEO of Burson-Masteller Africa.
 
Kim MacIlwaine, CEO of TNS agrees, “Hours spent in each others’ company over 
the last eighteen months have left us in no doubt that we have the right chemistry to 
work together, the right skill sets and importantly the right intent.”

2. Complementary skill sets
 
An important feature of The Cradle is that each member provides a complementary 
offering. The Cradle members do not compete with each other directly for business.  
If a particular discipline is required, a specialist partner is there to provide it. There 
is no predetermined agenda as to which marketing discipline takes precedence. It’s 
discipline agnostic.  Accordingly, projects may involve some and not all of The Cradle 
partners.
 
And of course, each of The Cradle partners will continue to pursue business, in its 
area of expertise, independently, in its own right. 

 



3. The Cradle – Much more than a co-ordination role
 
The key feature of The Cradle is it provides more than a simple co-ordination role, 
(although that in itself can have real value for clients).  It’s the ability of The Cradle to 
ensure integrated marketing solutions at both a strategic and creative level that truly 
sets The Cradle apart.  In The Cradle model an acute knowledge of each partner’s 
capabilities is centralized, with strategic and creative integration officers appointed to 
each brand or assignment.

 
4. Africa Footprint.
 
The Cradle has a comprehensive African footprint extending into every African 
country except Sudan.
 
Visit www.cradlepartnership.com for more details.

 

 
 

 

 
 
 

 
 

 

 
 



The Cradle Footprint

The Cradle partnership has a comprehensive African footprint that 

extends into every African country except Sudan.

Best of Breed Marketing Services - From Conception to Consumption


